Alcohol advertising still a major
influencer of underage drinking,
new study says
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New study examines advertiser influence on underage drinking
VIDEO BY WMAR

Parents of teens have to worry about alcohol use and abuse, but it is more than just peer

pressure influencing a child's choices when it comes to drinking.

A new study co-authored by a Johns Hopkins University researcher looks at the role of

alcohol advertising and the impact it has on young people.



David Jernigan is the director of the Center on Alcohol Marketing and Youth at the Johns
Hopkins Bloomberg School of Public Health. The study he co-authored found magazines still
play a major role in advertising alcohol to young people. Alcohol companies spend millions

to put their ads in magazines, exposing those brands to young people in the process.

The full study is available in the July 2014 issue of the Journal of Studies on Alcohol and

Drugs

(http://www.jsad.com/jsad/article/Youth Alcohol Brand Consumption and Exposure t

o_Brand Advertising in Magazi/4967.html) .
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